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A world of insight
TrueTouch

Classifying consumers by their channel preference and promotional orientation

A3

A Spatial Application
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TrueTouch

« Targeting readers and prospective readers via the most
appropriate channels

e Migrating readers to more relevant channels
« Differentiation between reader groups
e Tailoring the style/content of communications

e Understanding the decision making styles of reader
groups
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Group E - Traditional Approach

A: Experienced
Netizens

Paper-based Opinions
E: Traditional
Approach

Experian™
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D: Modern Media
Margins

E16 Paper-based Opinions

E17 Ad-averse Listeners

E18 Local Shoppers

E19 TV Influence

E20 Personal Preference
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Group D - Modern Media Margins
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Newcastle
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TrueTouch Groups

@ AExperienced Netizens
B Cyber Tourists
C Digital Culture
D Modern Media Marging
E Traditional Approach

@ O O @ o

F New Tech Novices
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Predominantly offline
communications

Respond to radio,
television, newspapers

16

Utilise branches,
shops, post

Direct mail
responsive
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Predominantly offline
communications

Utilise branches,
shops, post

Adamant/Accepting
decision style

Respond to radio,
television, newspapers

Direct mail
responsive
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Experienced Netizens

O
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Established
Internet users

Email
responsive
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Early adopters of
new technologies

Accepting of new
communication tools
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Early adopters of
new technologies

Established
Internet users

Inquiring
decision style

Email
responsive

Accepting of new
communication tools
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www.truetouch.co.uk
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