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Agenda

� About Experian Hitwise
Methodology & Business Solutions

� Strategic planning 
Identify where you can improve local engagement

� Media planning 
Identify local partners to drive engagement

� Business Development 
What are your local strengths and who can benefit from it

� Pre and post campaign analysis 
Benchmark your engagement before and after campaigns

� Bespoke Solutions – Content Development
Identify search terms delivering traffic to a postcode
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� Experian is the leader in global information services

� 15,000 employees in 40 countries servicing over 100,000 clients

� Sales of US $3.9 billion

� Help organizations and individuals make relationships more profitable through the use of 
data and analytics.

� Hitwise is the leading online competitive intelligence service

� Measure the largest worldwide sample of 25 million Internet users and report on the most 
online businesses (1+ million)

� Help companies to grow and protect their business through use of daily online data and 
analytics.

About Experian Hitwise
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A selection of our 500+ UK Clients

Our Clients
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� Range of  data sources including partnerships with multiple 
ISPs and Opt-In Panels to cost effectively monitor more 
people as they visit more online businesses – every day

� 25 million Internet users (8 million in the UK) 
the largest sample measured every day

� 2,000,000+ online businesses 

� 160+ industry categories

� Home, work and education usage

� Methodology and data audited by PricewaterhouseCoopers

How we do it
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Grow and Protect your business, make better more timely decisions by 
understanding what’s working for your for your Industry, Competitors, Partners and 
Affiliates.

� Benchmark vs. Competitors/Industry

� What's Driving results: Marketing Initiatives vs. Market Conditions

� Identify & Evaluate Opportunities (Search, Affiliates, Partners, Advertising)

� Identify & Evaluate Competitive Threats

� Understand Consumer Behavior

� Identify & Find your Audience

How Experian Hitwise Used
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ƒ Uses UK postcode areas as a demographic type for refined regional 
segmentation purposes

ƒ Integrated into the data using the same methodology as our existing region-
based segmentation

ƒ ISPs assign postcode area codes to households’ usage data using known 
address information, and this aggregate information is returned to Hitwise for 
analysis 

Hitwise Postal
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Strategic planning

ƒ Identify the Postal Areas most actively engaging your Industry 

ƒ Benchmark your websites Postal Area penetration against the 
“Industry engagement”

ƒ Compare your market share against your competitors in each postal 
Area

ƒ Identify which Postal Areas are opportunities for greater engagement
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Identify the Postal Areas that produce the audience most actively engaging 
your Industry Category
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Identify the Postal Areas that produce the audience most actively engaging 
your Industry Category
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How does the Postal Area penetration of your website compare?
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How does the Postal Area penetration of your website compare?
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Benchmark your market share of visits in each Postal Area
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Benchmark your market share of visits in each Postal Area
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Niche category interests – East London
What content could improve your relevancy?
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Strategic Planning: Example 
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Identify the Postal Areas that produce the audience most actively engaging 
your Industry Category
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Media Planning

Identify partners, affiliates or publishers that could improve your 
local engagement
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Local Publishers 
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Business & Finance Partners
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General Election
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Business Development

Your local area strengths are valuable 
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The strength of local media
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Showcase your Strengths
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Showcase your Strengths
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Target Prospects

Airlines under 
indexed in Bath
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Make the Case
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Pre & Post campaign analysis

Monitor the effectiveness of your DM, Local radio, 
or local digital media campaigns 
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Which Postal Areas responded to the “ Nescafe Pick me ups” campaign? 

Pre & post campaign changes
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Custom Solutions

Local Content Development
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Local Content Development 

Total Hitwise 
UK sample

Visitors to subject 
post code(s)

• What websites do Liverpool users visit?

• What search terms are they using?

• What Mosaic profile do they represent?
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Top 25 job searches
Search Term Liverpool Index

89 nhs jobs 0.04% 174       
93 jobcentreplus 0.04% 185       

108 jobcentre 0.03% 240       
119 job centre 0.03% 97         
134 job centre plus 0.03% 115       
291 jobs 0.01% 103       
306 jobcentre plus 0.01% 116       
348 jobs in liverpool 0.01% 9,455    
589 liverpool jobs 0.01% 8,527    
634 job center plus 0.01% 172       
783 fish4jobs 0.01% 199       
848 jobs liverpool 0.01% 10,599  
1012 total jobs 0.00% 112       
1029 jobsite 0.00% 93         
1071 jobs merseyside 0.00% 7,593    
1079 sefton council jobs 0.00% 5,815    
1134 guardian jobs 0.00% 115       
1193 radio city jobs 0.00% 5,766    
1346 fish 4 jobs 0.00% 220       
1529 liverpool city council jobs 0.00% 11,050  
1647 job center 0.00% 66         
1778 liverpool echo jobs 0.00% 6,640    
1852 nhs jobsite 0.00% 8,992    
2007 cwjobs 0.00% 719       

Local Content Development 
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Custom Solutions - Micromarketer
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· Attract advertisers
from “further afield” to 
your online website.

· Geography of usage 
shows a wider 
“ online” sphere of 
influence.

· Helps to inform a 
potential “ online”
charging strategy.

Penetration 
of Visits

Very Low

Low

Average

High

Very High

Custom Solutions - Micromarketer
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Thank you!

Rob Redman

Account Manager

robert.redman@hitwise.com
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