





Agency feedback LOCALL
CONNECTED

In Print - Online

“Clients are increasingly looking for
multi-media solutions at a local level”

“The last decade has seen an
exponential growth in the number of options
for local targeting, from magazines
and niche publications through to websites”

“Everyone now agrees that if you want to target a certain
locality you don't just use the local paper, you also
consider the local magazines, websites, etc.”
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LOCALL
Agency feedback (2) LOCALER

In Print - Online

aWe can recognise a good local product
when we see one
but it can be difficult to convince clients
without any hard data to back it up®

aRegional media owners need to ensure accountability
In order to secure their share of advertising budgets...

...the NS audience research project will be vital in
providing this accountability®
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e et Media Portfolio
Database

e B oo W] « 3,200+ media opportunities
EXpress R e T

e each linked to a core newspaper:

ot v e o ks bm e ey W Svsasdie | ey s b s dae 6 il
Tegvim i aped il

WiE MR- e Websites 900
Il Magazines 1,150
e B S Radio & TV stations 14 & 1

e e | Specialist sections 1,200
Publishing Group « Searchable by area, media type, subject
Johnston Press Plc ma‘tter’ publlSher and neWSpaper

Wakefield Express

Banner Ad Orther rate - Pags

12 per 1,000 views 1424815

e e eSS Contacts for this opportunity:-
= Ave Unigus Usars Ave Page Users
Page Period ;
et month Users Period month - source Wil
Unigue Unigue Unique Unigue Location Telephone Email
usarbrowsar userbrowser  usarbrowsar | 98595 wsarbrowsar Webtrends 01324
ave daily avewsekly ave monthly S wakefield 375111 iren.bates@ywng.co.uk
L Audience -
userbrowser Audisncs Resch % ey
date iz
Audisnce
reach - Webtrends
SOUrce
) . Other Ad Web )

Wediz Ad rate date wakefieldexpress. co.uk
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Web Equivalent LOCALL
CONNECTED

In Print - Online

Circulation equivalent — ABCe Monthly Unique
Browsers

Web survey data where it exists (3 major publishers)
RPC equivalent — Audience per Browser

That data plus 100+ face-to-face surveys used to
develop models for un-researched sites
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The Modelling Process LOCALL
CONNECTED

In Print - Online

Five models developed

- Adult to Browser ratio

- In Business Area ratio

- Profiles

- Audience accumulation

- Duplication with readership

the voice of

local media JICREG



Modelled versus actual data

~ - Consistency shows robustness of model

LOCALL
CONNECTED

In Print - Online
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JICREG Planning System

The models have been independently and positively appraised

The updated interface methodology has been released to
Choices, IMS and Telmar for integration into planning systems

The system is now live!

It will develop and grow over time:
- More data & sites
- Specialised sites
- Out of area usage
- Page impressions
- Reaction from clients



Key Facts

Our Objectives have been met

First integrated Print/Online currency in UK

Online adds on average 14% to the newspaper reach, and
considerably increases impacts.



Audience profile indices: website

VS print

Gender Age Social grade

Men 86.7 15-24 67.4 AB  175.7

Women 112.8 25-34 134.2 Cl 116.3
35-44 134.2 C2 63.3
45-54 149.6 DE 80.8
55-64 115.2
65+ 36.3

Note: where newspapers = 100



STANDARD LOCATION REPORT — WEBSITE AUDIENCES

/

Website |[Monthly Adults|% cover
Wakefield 14 494 14%
Express

Demographic breakdown
Monthly unique browser
Linked newspapers




DEDUPLICATED AUDIENCE REPORT

Wakefield Express has an AIR of 59,274 in Wakefield;
14,494 adults will use the Wakefield Express website

In a month. De-duplicated audience 63,825, giving
63% reach, an 8% increase.




SCHEDULE ANALYSIS _NET REACH & FREQUENCY

4 insertions in Wakefield
Express + 4 weeks activity
on the website gives a net
reach of 71,692 adults, 71%
cover.




Building local coverage with
print and online

Percentage
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www.locallyconnected.co.uk



